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Proposal Overview
Purpose:
At Modacity, we pride ourselves in telling compelling stories about the people and ideas shaping our cities for the better. We believe 
urban leaders can learn from one another, and strive to bring lessons from our travels around the world back to Vancouver, and 
inspire our peers with what is achievable. Very few places exemplify the positive effect multi-modal planning has on its citizens 
than in The Netherlands. Long admired as a mecca for non-motorized travel and well-designed shared public spaces, the Dutch 
offer a glimpse of what “could be” elsewhere in the world. Modacity is proposing to visit The Netherlands during the summer of 
2016 to learn about the drastic cultural changes needed to shift away from the car-centric paradigm, to one that puts people first.

Methodology:
Taking full advantage of Modacity’s strength in storytelling through words, photography, film, and social media, we will visit five 
Dutch cities over the course of five weeks, and speak with local politicians, planners, citizens, scholars, and advocates about what 
strategies are used to increase the livability of the country. During this time, we - along with our two children, ages seven and 
nine - will immerse ourselves in the Dutch culture, and observe exactly how it differs from the lifestyle we enjoy in Vancouver.

Drawing from these discussions and experiences, we will develop five long-form (1,000-1,500 word) articles, high resolution 
photography, and short (one- to two-minute) films to be featured on Vancity Buzz’s website and social media feeds. Each article 
in the series will focus on one particular city, specifically Groningen, Utrecht, Eindhoven, Rotterdam, and Amsterdam.

Goals/Outcomes:
By fully immersing ourselves in the Dutch lifestyle, and speaking with the people that live it everyday, we hope to determine just 
what it is that has set the nation apart from other cities around the world. The end goal will be to identify precisely how achievable 
these outcomes are in other cities, with specific application to the Metro Vancouver region. While it has been long recognized 
as one of the best in North America, Metro Vancouver is still continuing to develop as a truly multi-modal region. By creating 
captivating written and visual material, we aim to push the conversation forward locally, and help influence positive changes in 
the region towards sustainability, ideally around significant improvements to walking, cycling, and public placemaking.



Five Cities in Five Weeks - The Plan

Groningen - “The World’s Cycling City”
The northern university city of Groningen is a once-fortressed city that transformed itself in the 1970s by severely restricting 
car travel into and around the city centre. An astonishing 60% of all trips in the city are now made by bicycle, giving it the well-
deserved title of “The World’s Cycling City”.

Over the course of five weeks, Modacity will spend time in five different cities across The Netherlands - cities that have put 
livability at the forefront of their planning and development process. By immersing our family in the day-to-day existence of 
a citizen, we will experience what living like the Dutch is truly like, and learn firsthand what positive changes to policy and 
infrastructure can accomplish in improving the landscape of a life-sized city.

Eindhoven - Making the Everyday Extraordinary
The southeast city of Eindhoven is home to some of the most spectacular bicycle infrastructure in the world, including the 
Hovenring: a cycle roundabout suspended above a multi-lane motorway, and the beautiful glow-in-the-dark “Starry Night” cycle 
path, inspired by the work of Vincent Van Gogh.



Utrecht - The Dark Horse
The often-overlooked, ancient Dutch capital of Utrecht boasts a truly multi-modal landscape. It’s central location makes it an 
important transportation hub, with high quality light and heavy rail, articulated buses, and world-class cycling facilities, including 
a number of innovative bike parking structures.

Rotterdam - Learning From Mistakes of the Past
A port city leveled during World War II, Rotterdam was quickly rebuilt using a North American model of maximizing car flow. It 
has since been retrofitted with livability at the forefront of the planning process, proving that even the widest, fastest streets can 
be returned to a more human scale.

Amsterdam - Putting What Matters First
Not always a bicycle utopia, Amsterdam planners were putting cars first as recently as 1973, when a widespread “Stop de 
Kindermoord” (child murder) campaign altered its destiny forever. Nowadays, Amsterdam regularly competes with Copenhagen 
for title of the most bike-friendly city in the world. 



About Modacity
Company Overview:
Modacity is a multi-service communications and marketing firm focused on inspiring happier, healthier, simpler forms of urban mobility through 
words, photography and film. Co-Founders Melissa and Chris Bruntlett work with municipal governments, transportation agencies, advocacy groups, 
and corporate clients to address the evolving needs of the urban landscape, and how encouraging multi-mobility plays a central role in creating 
successful, more livable cities.

Modacity has been in operation since May of 2014, when co-founders Melissa and Chris Bruntlett combined their individual work as writers, filmmakers, 
photographers, and speakers. They have worked with a variety of partners including the City of North Vancouver, City of Kelowna, Auckland Transport, 
and BikeArlington. They also have ongoing working relationships with Gordon Price, Charles Montgomery, Brent Toderian, and Vancity Buzz.

Corporate Capabilities:
Modacity has been working for several years with various publications and groups/organization to promote multi-mobility and livable cities. Core 
competancies include but are not limited to writing, large group presentations, print photography, and filmmaking. For each of these competancies, we 
have used a strong social media presence to promote and market individual work, collaborations, and organization in line with our core messaging.

Social Media Metrics:

Media Partnership - Vancity Buzz
Modacity has been an regular contributor to Vancity Buzz since 2014, and are excited to partner with them on this project. Thanks to financial support 
and exclusive distribution, the final product will reach not only Modacity’s urbanist audience, but also the wide and varied audience of Vancity Buzz.

Page Views/Month 2.3K 6.3M
Twitter 10.3K 132K

Facebook 3K 268K
Instagram 5K 97.8K



Film
BikeArlington Film Campaign – 2015
• Producers for six documentary short films: www.modacitylife.com/arlington-passages 
• Project management including scheduling, managing subcontractors, casting,     
interviewing and budgeting
• Creating accompanying copy for website, press release and supporting written material

Vancouver Transit Referendum Film “Our Story. Our Future” – 2015
• Producers for campaign film “Our Story. Our Future.” www.modacitylife.com/our-story-our-future
• Project management including schedule, managing subcontractor
• Coordinating with partner sponsors Gordon Price: Director – SFU City Program, BC    
Cycling Coalition, The David Suzuki Foundation
• Creating accompanying copy for website, press release and supporting written material

Cycle Chic Film Series – 2012 - 2015
• Producers for short documentary film series: www.modacitylife.com/cycle-chic-films
• Project management including schedule, managing subcontractor, casting, interviewing
• Creating accompanying copy for website, press release and supporting written material

Writing
Vancity Buzz
•	 Monthly Contributors On-going
The Vancouver Courier
•	 Monthly Contributors On-going
Grist
•	 “Six Reasons Why Cargo Bikes Are The Next Big Thing” February 2015
Spacing Magazine
•	 Regular Contributors to the “Cities For People” Series 2014
The Huffington Post
•	 “Canada by Cargo Bike” December 2014
•	 “In Praise of the Upright Bike” September 2014
Vancouver Is Awesome
•	 Regular Contributors to the “Living the Happy City” Series 2014
Momentum Magazine
•	 Regular Contributors On-going

Links
Examples of work can be viewed at www.modacitylife.com/writing

Current and Previous Relevant Projects:



For More Information, please contact:
Melissa Bruntlett

Modacity Co-Founder
Email: melissa@modacitylife.com

Ph: (778) 847-5520

Chris Bruntlett
Modacity Co-Founder

Email: chris@modacitylife.com
Ph: (778) 837-2998

Sponsorship Levels
This project will be an exciting undertaking, with high value in the experiences gained through travel, and the quality of work produced through 
dedicated time and research. Therefore, Modacity is seeking sponsorship partners, both financial and in-kind, to help fund the project. These monies 
will help cover the costs incurred with travel, accommodation, incidentals, and any post-production costs (such as editing, music, etc.). We are offering 
varying levels of sponsorship, each with specific benefits. All levels includes promotion through Modacity and Vancity Buzz’s social media channels.

Gold Sponsorship - $2,500
• Logo and/or company name featured 
in the end credits of each film
• Logo and/or company name featured 
in the footer of each article (incl. link)

• Logo and/or company name featured 
on project page of Modacity’s website

Silver Sponsorship - $1,000
• Logo and/or company name featured 
in the footer of each article (incl. link)
• Logo and/or name on Modacity’s 
website, social media mentions

Bronze Sponsorship - $500
• Logo and/or company name featured 
on project page of Modacity’s website


